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ABSTRACT

The aim of'this study is to evaluate and rank the most used online job search
platforms in Turkiye by using the Analytic Hierarchy Process (AHP), one
of the widely applied Multicriteria Decision Making (MCDM) methods.
The research addresses the problem of platform selection for job seekers,
employers, and policymakers in the context of increasing unemployment
and the digitalization of job search processes. With the transition of
employment-related activities to online platforms, determining the most
effective channels becomes crucial. The study formulates the decision
problem based on four main criteria derived from the literature on
social media and digital platform selection. The alternatives evaluated
are LinkedIn, Kariyer.net, ISKURweb, and Instagram. According to the
results of the research, LinkedIn ranks first (48%), followed by Kariyer.
net (35%), ISKURweb (9%), and Instagram (7%). These findings aim
to provide useful insights for stakeholders in selecting the most efficient
online job search platforms.

Keywords: Multicriteria Decision Making, Analytical Hierarchy Process,
Online Job Search Platforms.
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CEVRIMICI IS ARAMA PLATFORMLARININ
ANALITIK HIYERARSI PROSESI iLE
DEGERLENDIRILMESI

0z

Bu caligmanin amaci, Tiirkiye’de en yaygin kullanilan ¢evrim i¢i i arama
platformlarini Analitik Hiyerarsi Siireci (AHP) yontemiyle degerlendirerek
siralamaktir. Cok Kriterli Karar Verme (CKKYV) yontemlerinden biri olan
AHP, karar vericilerin yargilarina dayali olarak alternatifler arasinda
onceliklendirme yapilmasina olanak tanimaktadir. Arastirma, artan igsizlik
ve i arama siireclerinin dijitallesmesi baglaminda is arayanlar, isverenler ve
politikayapicilari¢in enuygun platformun se¢imi problemini ele almaktadir.
Istihdam faaliyetlerinin ¢evrim ici platformlara kaymasiyla birlikte, en
etkili kanallarin belirlenmesi 6nemli hale gelmistir. Karar problemi, sosyal
medya ve dijital platform se¢imi lizerine yapilan literatiirden uyarlanan dort
ana kritere gore yapilandirilmistir. Degerlendirilen alternatifler; LinkedIn,
Kariyer.net, ISKURweb ve Instagram’dir. Arastirmanin sonuglarina gore
LinkedIn birinci sirada yer almistir (%48), ardindan Kariyer.net (%35),
ISKURweb (%9) ve Instagram (%7) gelmektedir. Bu bulgular, cevrim
ici 13 arama platformlarinin se¢iminde paydaslara yol gosterici bilgiler
sunmay1 amaglamaktadir.

Anahtar Kelimeler: Cok Kriterli Karar Verme, Analitik Hiyerarsi Proses,
Cevrimi¢i is Arama Platformlart.

INTRODUCTION

The increasing digitalization of labor markets has transformed individuals
the ways of searching for jobs and employers seek candidates. However,
the growing number of online platforms has created a new challenge:
determining which platforms are the most effective, reliable, and user-
friendly for job-related purposes. In Tirkiye, there is limited research
that systematically evaluates these platforms using scientific decision-
making methods. This lack of structured analysis makes it difficult for
stakeholders, particularly job seekers and policymakers, to make informed
choices. Addressing this gap, the present study aims to evaluate the most
used platforms through a multi-criteria decision-making approach.

Unemployment is one of the major socio-economic challenges for
developing countries. It negatively affects economic growth, productivity,
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and social stability, while also leading to psychological and financial distress
for individuals (Yiksel, 2005; Osmani et al., 2021). Various factors such as
rising labor costs, reduced industrial capacity, and high public expenditures
contribute to increased unemployment rates (Murphy et al., 1997; Smitha
and Zoegaa, 2009). Although the official unemployment rates in Tiirkiye
have shown a downward trend in recent years, youth unemployment
remains considerably high (TUIK 2024a, TUIK 2024b). Moreover, the
exclusion of discouraged individuals who are no longer actively seeking
employment may result in an underestimation of the actual unemployment
rate (Stephen et al., 1999; Murphy et al., 1997).

In response to this issue, enhancing the efficiency of employment channels
has become increasingly important. With the advancement of internet
technologies, online job search platforms and social media have gained
significance alongside traditional methods. The effectiveness of these
platforms plays a critical role in addressing unemployment. Selecting
the most efficient online job search channels has thus become a decision-
making problem involving multiple and often intangible criteria. This study
aims to rank the most widely used online job search platforms in Tiirkiye
by applying the Analytical Hierarchy Process (AHP), a widely accepted
MCDM method suitable for addressing such complex and subjective
problems (Barghash et al., 2017). The unemployment rates for youth and
15-24 years are given in Table 1.

Table 1.
Unemployment Rates for Youth

Unemployment Rates for over 15 years old

2019 2020 2021 2022 2023
13.7 13.1 12.0 10.4 9.4
Unemployment Rates for over 15-24 years
2019 2020 2021 2022 2023
25.2 24.9 22.6 19.4 17.4

Sources: TUIK 2024a, TUIK 2024b

It can be seen from Table 1 that the unemployment rates decline in Tiirkiye
from 2019 up to 2025 but still the ratio are high. According to the regularly
published “Turkish Labor Market Survey” by the Turkish Employment
Agency (ISKUR), demand-driven job search channels for open positions
at workplaces are examined in detail across various categories such as
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sector, occupation, gender, and education level. Analyses conducted over
the years reveal that, among job search channels, applications through
ISKUR as well as passive job search methods involving relatives, spouses,
and acquaintances are the most frequently used. Additionally, comparisons
between supply-side job search channel data published by the Turkish
Statistical Institute (TUIK) up to 2015 and reports from ISKUR are
considered significant. The primary aim of this study is to identify which
channels are more effective for employers in filling open positions, based
on both supply and demand-side labor market research. Furthermore,
the study seeks to evaluate whether job search channels demonstrate the
expected level of formality and to assess ISKUR’s effectiveness in this
regard (Tutar, 2023).

ONLINE JOB SEARCH PLATFORMS

“Job search via internet/social media”, which is one of the most popular
job search platforms today, has become more widely used thanks to the
developing internet technologies and the increasing presence of social
media in people's daily lives (Campos et al., 2017). The virtual environment
called social media is a social virtual network that brings two parties as
unemployed and employer together and increases the interaction between
them. The use of these virtual networks has also diversified the ways of
using social media due to the shaping of people's habits of using social
media and the high amount of time spent on social media. In addition to
developing friendships on social media, people can establish social networks
where they can promote their ideas, products and belongings (Vural & Bat,
2010) as well as searching for jobs or employees. Today, many people
actively use social media and even spend a significant portion of their daily
lives there. Using traditional job search methods in the process of finding
a job increases the costs that job seekers must bear while job seeking,
such as finding open jobs, making applications, and going to interviews
(Tutar, 2015). Doing these through online job search platforms, on the
other hand, significantly reduces these costs for the unemployed during
the job search/finding phase. Both job seekers and employers participate in
the same recruitment ritual. Therefore, their perspectives are different. For
employers, for example, the meaning of recruitment is to determine who
can participate in predetermined conditions of sociability. This is the other
part of searching for employees in the online platforms. Today, recruiters
of various firms find employees for their firms by reviewing resumes on
various online job boards (Gerson, 2022). The use of online job search
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platforms differs between large-scale firms and small-scale firms, and the
selection of employees from online platforms is more common in large-
scale firms (Campos et al., 2017).

Today, with the increase in the education level of societies, the usage level
of online channels has increased (Karaoglu et al., 2021). Online job search
platforms also exhibit diversity among themselves. LinkedIn, kariyet.net
applications focus on employers and job seekers (Boyd & Ellison, 2008),
while /nstagram is open to a wider range of users. The proliferation of
online job search platforms not only provides opportunities for job seekers
but also helps to speed up the process of finding a job in times of high
unemployment rates. Social media stands out as a tool that has the potential
to accelerate job search processes and reduce unemployment by increasing
young people's access to job opportunities (Kelleci & Tiirk, 2016). The
increase and effective use of online platforms that can bring together job
seekers and employers accelerates the job search and recruitment processes
for both parties.

job search platforms are both tools used by the unemployed and actively
used by employers in the process of finding employees (Tatar, 2023). Also,
they allow users to express and distribute their information efficiently and
effectively (Laukkarinen, 2023). The security of individual information is
another important concept for the users of online platforms. Sayed Ahmed
et al. (2024) improved some machine learning techniques which detect the
fraud and cyberthreats in the online job searching area and consequently
enhanced the user’s security. There are also too much research that
focuses on the cyber security of online platforms that will thrive with the
improvement of artificial intelligence methods. So, the security of the
online platforms and users will be more provided in the future.

Suvankulov & Lau (2012) indicated that in the mixed pool of employers and
job seekers, human resources management units that carry out recruitment
conduct research on other social networks used by candidates and make a
positive or negative judgment about the candidate by examining the content
shared through channels such as Twitter(X) and Facebook (Kluemper &
Wang, 2016). In this way, using one of the social media channels for
candidates provides advantages for both parties (Gaspareniene et al.,
2021). Thus, the posts made by job seekers on social media channels as
well as online job search platforms gain importance in the recruitment
process, so it is more useful for employers to find employees in the online
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job platforms since they can have more information from the social media
sharing of job seekers, directly or with the linkages.

Although there are blue-collar and white-collar distinctions among
employees in business life, there are similarities between these different
employee groups in the use of online job search platforms. Blue-collar
workers who work in jobs that require physical labor, that is, manual labor,
and white-collar workers who mostly perform jobs that require mental
labor frequently use online job search platforms, even for different types of
jobs (Cowan & Bochantin, 2011). For example, application costs and time
utilization have decreased when an unemployed person uses online job
seeking platforms. So, improving the usage of online job search channels
will have a positive effect on individuals’ lives as well as the economy.

LITERATURE REVIEW

It is a relatively new subject that emerged with the rising of the online
platforms and social media in daily life in a few years in the digitalization
era that has emerged in the recent years. There is no other research in
the literature on the solution of the ranking problem of online job search
channels using Multi-Criteria Decision Making (MCDM) methods.For
this reason, the literature review has been held from a broader framework
including social media channel selection and job selection with the MCDM
methods.

Kwathani et al. (2015) used fuzzy AHP and TOPSIS for ranking the internet
information search channels of personal ones, market dominated ones,
neutral ones and experimental sources by using six criteria. They used the
criteria of information content, design, access and transmission speed, user
friendliness of search structure, update pace and perceived time.

Oralhan (2019) used Fuzzy DEMATEL to solve the problem of determining
the importance of criteria that affect the selection of social media channels
for businesses. She constructed a model for businesses which wants to
give advertisements to social media channels consisting of the criteria.

Sudipa et al. (2020) used PROMETHEE II technique for the selection of
social media channels for businesses in Indonesia. In their study alternatives
are determined as Facebook, Instagram, Line and WhatsApp. They made a
ranking of those alternatives under 5 criteria.
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Rahman and Asadujjaman (2021) used TOPSIS method to select a job
in Industrial Production Engineering with 11 criteria within 13 working
sectors.

Sacan & Eren (2021) used AHP, ANP, PROMETHEE and TOPSIS
methods to solve the problem of selecting a social media channel for a
bank advertisement in Turkey. They determined 4 alternatives, 4 criteria
and 12 sub-criteria for the selection of the social media channel to be

advertised to organized for the sale of credit cards to customers between
the ages of 18-25.

Akdeniz (2022) analyzed the criteria determining the social media
addiction of housewives living in Bilecik province of Tirkiye using
DEMATEL method. In his study, he determined 15 sub-criteria under
three main criteria. The relationships between the criteria of the study were
determined by the DEMATEL method.

Demirtag (2022) analyzed the participation of rectors of 129 public and
7 private universities in Turkey in social media platforms (Zwitter(X),
Instagram and Facebook) and their habits of using these platforms. In the
study, the ranking of university presidents was carried out by using equally
weighted criteria such as the number of followers, the number of posts,
the number of likes, and the average number of likes, using the MABAC
method.

Tirkal (2023) examined the extent to which 78 private (foundation)
universities in Turkey use social media for access and interaction and how
to evaluate this use in the context of corporate communication strategy.
The researcher ranked universities with the TOPSIS method according to
the numerical data obtained from the social media accounts of the private
universities.

Janakipriya et al (2024) used TOPSIS for an online business to select an
appropriate social media channel. According to the results Facebook is
at the top (0.8122), followed by Instagram (0.7896), Telegram (0.7424),
YouTube (0.7397), Snapchat (0.6655), Discord (0.5629), LinkedIn
(0.5226), Quora (0.4916), Pinterest (0.4600), WhatsApp (0.4124) and
Twitter(0.2556) in the descending order.

Nguyen and Pham (2025) used an extension of TOPSIS method for the
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selection of online marketing channels to be helpful to the businesses to
construct or improve their marketing strategies.

The literature has been carefully examined via the criteria that can be
transformed from selection of social media channels to this research; the
ranking of online job searching platforms has been done.

PURPOSE OF THE STUDY

The aim of the study is to construct a ranking between LinkedIn, Kariyer.
net, Instagram, ISKURweb, which are the most well-known online job
search platforms for white-collar workers, and which are determined as the
alternatives of this research. The ranking was based on the criteria adapted
after the literature review on selecting social media channels.

METHOD AND MATERIAL

The Analytic Hierarchy Process (AHP) is a widely recognized and rational
approach for structuring multi-criteria decision-making problems and
selecting the most appropriate alternative (Barghash et al., 2017). In this
study, four expert decision makers participated in the evaluation process.
Although their expertise provides valuable insights, the limited number
of decision makers represents a methodological limitation that may affect
the reliability and generalizability of the results. Future research should
consider involving a larger and more diverse group of decision makers to
enhance the robustness and representativeness of findings.

Multi-Criteria Decision-Making (MCDM) methods are widely used for
the systematic evaluation of alternatives in various fields. These methods
are particularly effective in complex decision-making areas such as
human resource management. For instance, the selection process of metro
drivers can be evaluated within this context. In sectors like transportation,
where human life is directly at stake, personnel selection holds critical
importance, far beyond considerations such as cost and time. Therefore, the
selection of appropriate personnel should be approached as a multi-criteria
decision-making problem. In one study, the recruitment process of metro
drivers for a metropolitan municipality was analyzed, representing one of
the first applications of its kind in the literature. The Analytic Hierarchy
Process (AHP) was initially used to determine the weights of the criteria,
and the candidates were subsequently ranked using Grey Relational
Analysis (GRA) and the Technique for Order Preference by Similarity
to Ideal Solution (TOPSIS). This comprehensive approach allowed for
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the integration of multiple decision-making techniques (Ozcan, inan, &
Korkusuz, 2020).

The Analytic Hierarchy Process (AHP) is one of the most widely used
techniques among Multi-Criteria Decision-Making (MCDM) methods. Its
ability to simultaneously evaluate both qualitative and quantitative data
allows it to offer effective solutions to complex decision-making problems.
AHP is particularly preferred in diverse fields such as human resource
management, supply chain management, transportation, education, and
public administration due to its capacity to transform subjective judgments
of decision-makers into a systematic and consistent structure. Literature
reviews on the applications of AHP indicate that the method is extensively
utilized not only in academic research but also in practical decision-
making contexts. In one comprehensive study, 150 AHP applications
were reviewed, and 27 of them were analyzed in detail, highlighting the
method’s contributions to the decision-making process. These findings
demonstrate that AHP provides a robust foundation for decision-making,
offering a more comprehensive and structured analysis compared to
alternative methods (Vaidya & Kumar, 2006).

Defining the decision problem: Alternatives, i.e. decision points and
the criteria affecting these points are identified. When the number of
alternatives is m and the number of criteria is n, this forms the dimension
of the decision problem. This problem can be modeled by a matrix of size
mxn. This matrix is given in Equation 1.

A az o Qg
A=a;=| a2 dzz ... dap (D)
Ama Qpz 1 Gmn

Creation of the Matrix Showing the Comparison Between Factors:
Decision Matrix A given in the Equation 1 is created with the criteria
both in rows and columns. The diagonal values of this matrix are 1. For
comparisons, Thomas Saaty's importance scale in Table 2 can be used.
This scale scores the factors with a number value between 1 and 9. The
main feature of this scale is that it allows for pairwise comparisons of
intangible quantities that cannot be seen or handled. For this reason, this
method is also called the pairwise comparison scale (Saaty, 1987).
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Table 2.
Importance Scale

Importance Values  Importance Values Value Definitions
Value Definitions

1 Both factors are of equal importance
3 Factor 1 is more important than Factor 2
5 Factor 1 is more important than Factor 2
7 Factor 1 has a very strong importance compared to Factor 2
9 Factor 1 has absolute superior importance compared to Factor 2
2,4,6,8 Intermediate values
Adopted from Saaty,1987.

In the Decision Matrix, created with the help of the pairwise comparison
scale, the values above the diagonal are calculated as obtained from the
table and the values below are calculated according to Equation 2 which
are the multiplicative reciprocal of the above ones.

a; =+ @

alj

Determining The Importance Percentage of Criteria

Based on the values in Decision Matrix A, vector B is created for each
factor using Equation 3 as in Equation 4. B vectors are added together to
form matrix C as in Equation 5. By calculating the arithmetic mean of each
row of the matrix C, the Wi vector is obtained as in Equation 6. The vector
shows the degree of importance of each criterion.

ai

by =5 e ©)
bll
bZl (4)
by byg o bipy
by1bsy . byy

C= ) (%)
bn%bnz brm

w; = Z=if (6)

n

Calculating the Percentage Values of the Alternatives for Each
Criterion: The algorithm described above is applied for each alternative
under each criterion. The mxm matrix created in this way is multiplied by
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the weight vector Wi to obtain the evaluation scores for each alternative
(Inel & Tiirker, 2016).

Consistency Analysis: One of the advantages of the AHP method is that it
includes an algorithm to check whether there is an inconsistency during the
completion of the scale. If the Consistency Ratio (CR) value obtained by
consistency analysis is less than 0.10, the matrix obtained after the filled-in
scale is consistent. The CR is calculated using Equations 7, 8, 9 and Table
3. Here, the CI represents the Consistency Index, and the RI represents the
Random Index obtained from Table 3.

n
1vn 2j=1aijw-

R‘max n =1 w) : (7)

Cl = (Amg, —n)/(n—1) (3)

CR = (CN/(RD )]
Table 3.

Random Index

n 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
RI 0 0 0,58 09 1,12 1,24 1,32 1,41 1,45 1,49 151 153 156 1,57 1,59

The AHP algorithm can be used to determine the compromise decision
of more than one decision maker. The Decision makers' answers on the
pairwise comparison scale can be combined with different combining
operators such as arithmetic mean or geometric mean. The final ranking
represents the compromise solutions of decision makers.

Data Set

In the digitalizing and rapidly developing world, the internet shows itself in
every aspect of society. Especially in the business world, online job search
platforms have become frequently used within the scope of the study of
social media channels. For the ranking of alternatives via the determined
criteria the Decision Makers first signed the Informed Voluntary Consent
Forms which provides the protection of ethical values.

The online job search channels that were ranked in the study are LinkedIn,
Kariyer.net, Instagram and ISKURweb Brief descriptions of these channels
are given below:
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A: LinkedlIn is a business-oriented platform that helps people to expand
their professional network. Here they can create a profile, write detailed
information about themselves, share their experiences and skills in their
account, and communicate with employers.

B: Kariyer.net is one of Turkey's leading online job platforms. Companies
publish their job postings here. Users can create CVs, search for current
jobs and apply for them. In other words, it is an online job search platform
used by both job seekers and employers.

C: Instagram is one of the social media platforms that also function as
a business platform, providing a space where users can share content and
announce various job opportunities through stories or posts.

D: iISKURweb is website of public institution under the Ministry of Labor
and Social Security that regulates the labor market and aims to reduce
unemployment. ISKUR provides various supports such as bringing job
seekers together with the employers, providing unemployment insurances,
organizing vocational training and development programs, and aiming to
increase employment.

After determination of the alternatives the criteria of the research has been
determined via the literature on the selection/ranking or evaluation of
social media channels or websites. The criteria, codes and explanations
used in the study are given in Table 4.

Table 4.
Codes and Explanations of the Criteria
Code | Criteria Description
K1 Impression Rate It refers to the widespread use of the platform and includes

information such as click-through rates and the number of
registered members (Ngai, 2003; Oralhan, 2019)

K2 Security and It means ensuring data security of users in the online
Privacy environment (Sayed Ahmed et al, 2024)

K3 Member profile It shows how well users match the profile of the job
seeker in terms of age and education level (Ngai, 2003)
consisting of other information content (Khatwani, 2015)

K4 Appearance and It means to have a good design, being user friendly
Perception (Ngai, 2003, Khatwani, 2015) consisting of access and
transmission speed.
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As can be seen in Table 4, the studies in literature were taken into
consideration while determining the criteria in the study. The AHP has a
unique hierarchical structure. The adaptation of this structure to the criteria
and alternatives in this study is given in Figure 1.

Figure 1.
Hierarchical Structure of the Problem
Ranking Online Job Search Channels
_ \

Instagram

ANALYSIS AND FINDINGS

The Saaty scale was applied to four Decision Makers who had used online
job search platforms. The data obtained from the Decision Makers (DMs)
were subjected to Consistency Analysis. The results of the Consistency
Analysis are given in Table 5.

Table 5.
Consistency Analysis Results

Consistency Index (CI) Consistency Ratio (CR)
DM1 0.05579 0.061988
DM2 0.02320 0.025778
DM3 0.03949 0.043876
DM4 0.05823 0.064704

According to the results given in Table 5, Consistency Ratios for all DMs
are less than the upper limit value of 0.10, so the answers are consistent. In
the next stage, the opinions of the Decision Makers regarding the criteria
were combined with the geometric mean operator since there is no lost
value of judgments when combined with this operator. The combined
Decision Matrix is given in Table 6.
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Table 6.

Combined Pairwise Comparison Matrix for Criteria

Security Member Appearance

impion apg” Meber "o

Privacy profiie Perception
Impression Rate 1.00 1.61 2.59 4.88
Security and privacy 0.62 1.00 1.24 5.44
Member profile 0.39 0.81 1.00 2.93
Appearance and Perception 0.20 0.18 0.34 1.00

In the next stage, the AHP algorithm given in Equations 3-6 was applied.
The resulting normalized decision matrix and criteria weights are given in

Table 7.
Table 7.
Normalized Decision Matrix
Impression Security Member Appearance .
and and Weights
. profile .
privacy Perception
Tmpression 0.45 0.50 0.34 0.44
Rate
Security 0.28 0.24 0.38 0.29
and privacy
Member 0.23 0.19 0.21 0.20
profile
Appearance
and 0.05 0.07 0.07 0.07
Perception

As seen in Table 7, the most effective criterion was found to be Impression
Rate with 44% followed by Security and Privacy with 29%, Member Profile
with 20% and the last criterion was Appearance and Perception with 7%.
The pie distribution graph of the criteria weights is given in Figure 2.
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Figure 2.
Weight Distributions of the Criteria

-

= Impression Rate = Security and confidentiality

= Member profile = Appearance and Perception

The Pairwise Comparison Matrices for the alternatives combined with the
geometric mean operator, are given in Table 8.

Table 8.
Combined Decision Matrices

Impression Rate

A B C D
A 1.00 1.97 6.85 6.48
B 0.51 1.00 4.56 5.92
C 0.15 0.22 1.00 0.96
D 0.15 0.17 1.05 1.00

Security and Privacy

A B C D
A 1.00 1.16 6.65 1.99
B 0.86 1.00 5.54 4.36
C 0.15 0.18 1.00 0.61
D 0.50 0.23 1.63 1.00

Member Profile

A B C D
A 1.00 2.69 7.30 3.48
B 0.37 1.00 6.03 5.10
C 0.14 0.17 1.00 0.85
D 0.29 0.18 1.17 1.00
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Appearance and Perception

A B C D
A 1.00 5.73 4.82 5.54
B 0.17 1.00 4.24 4.79
C 0.21 0.24 1.00 1.51
D 0.18 0.21 0.66 1.00

In the next stage, the data in Table 8 were subjected to the normalization
process with the formula given in Equation 3 and then the relative weights
of each alternative according to each criterion were calculated using
Equations 4, 5 and 6. The results are given in Table 9.

Table 9.
Normalized Decision Matrix and Relative Weights of Alternatives

Impression Rate

A B C D Relative Weights
A 0.55 0.59 0.51 0.45 0.52
B 0.28 0.30 0.34 0.41 0.33
C 0.08 0.07 0.07 0.07 0.07
D 0.08 0.05 0.08 0.07 0.07

Security and Privacy

A B C D
A 0.40 0.45 0.45 0.25 0.39
B 0.34 0.39 0.37 0.55 0.41
C 0.06 0.07 0.07 0.08 0.07
D 0.20 0.09 0.11 0.13 0.13

Member Profile

A B C D
A 0.56 0.67 0.47 0.33 0.51
B 0.21 0.25 0.39 0.49 0.33
C 0.08 0.04 0.06 0.08 0.07
D 0.16 0.04 0.08 0.10 0.09

Appearance and Perception

A B C D

A 0.64 0.80 0.45 0.43 0.58
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B 0.11 0.14 0.40 0.37 0.25
C 0.13 0.03 0.09 0.12 0.09
D 0.12 0.03 0.06 0.08 0.07

The final ranking of the alternatives was obtained by multiplying the
relative weights of the alternatives with the weights of the criteria and the
results are given in Table 10.

Table 10.
Result Ranks and Importance Weights of Alternatives
Alternative Weight Rank
A: LinkedIn 0.48 1
B: Kariyer.net 0.35 2
C: ISKUR 0.09 3
D: Instagram 0.07 4

According to the results given in Table 10, LinkedIn ranked first with
48%, Kariyer net ranked second with 35%, ISKURweb ranked third with
9% and Instagram ranked last with 7%. According to the ranking results,
LinkedlIn is the first choice as an active job search channel. Instagram is in
the last choice although it contains job advertisements, this may be caused
by its low security and privacy.

CONCLUSION

This study contributes to the existing literature by providing a novel and
systematic evaluation of online job search platforms in Turkey using the
Analytic Hierarchy Process (AHP), a widely recognized Multicriteria
Decision-Making (MCDM) technique. Unlike prior studies that often
focus on individual platform features or descriptive analyses, this research
integrates multiple qualitative and quantitative criteria derived from
social media channel selection literature to construct a comprehensive
decision model. The development and validation of this model, supported
by consistency checks of decision-makers’ judgments, offer a robust
methodological framework for platform ranking in the context of digital
employment. Moreover, by focusing on platforms relevant to the Turkish
labor market, the study fills a regional research gap and provides actionable
insights for policymakers, job seekers, and employers. This contribution
is particularly significant given the accelerating digital transformation of
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job search processes and the increasing need for evidence-based policy
interventions to tackle unemployment. The findings not only enrich
academic understanding but also have practical implications for enhancing
labor market efficiency through targeted support of effective online job
platforms.
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